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The need to educate the young generation in the spirit of universal, moral-aesthetic and heritage values can 

sometimes seem in opposition to educating them on the dimensions of liberalism and decision-making 

independence both personally and socio-professionally. In contemporary society, accepting pluralism and 

diversity as forms of manifestation in all spheres of our life is a normality, which does not exclude the need 

for values education. The attachment to values such as: love, truth, respect, responsibility is formed over time 

as a result of their cultivation, the achievement of a healthy, sustainable education for the world and life. The 

study aims to investigate/identify the impact of cultural activities on quality moral, intellectual, aesthetic, 

intercultural education. Not infrequently, cultural practices are perceived as positive or negative, depending on 

the quality of the activities carried out and the target audience to which they are addressed. The results of the 

case study show us the responsible involvement of the leadership of the Culture institutions in Bistrița-Năsăud 

county, Romania, in the realization of quality cultural activities, with a direct impact on the young and adult 

population in terms of cultivating respect for Romanian cultural values in in general, Transylvanians in 

particular, of intellectual, moral and aesthetic education. The beneficial impact of the cultural activities carried 

out at the level of the three culture institutions investigated was due to the promoted cultural marketing and 

the management of knowledge and quality information. 

1. Introduction  

The emergence of a new way of thinking, the 

valorization of the human role in the age of 

knowledge, has become an important factor in the 

development of society based on democratic 

principles and linked to the technological explosion. 

The main wealth of every state is the citizen 

(Mamajonova, 2024).  From this it follows that the 

main way to increase the wealth and power of the state 

is the formation of an intellectual culture among young 

people, the preservation of values and the 

exploitation/valuation of cultural heritage. It can be 

stated that education and culture are mutually 

interdependent, complementary and supplementary in 

all their aspects and activities. Thus, the relationships 

between education and culture are indissoluble 

(Kapur, 2018). The intellectual culture of a person 

means the ability to define the goals and tasks of his 

epistemological activity based on his mental abilities, 

planning, abilities to create various intellectual values, 

the ability to work with sources of knowledge and 

informational and technical tools (Yusupalieva, 2022). 

The intellectual development of each individual is 

dependent on values (moral, universal, family), social 

and organizational culture (Cucoş, 2003; Cuddy-

Keane, 2003; Sanakuiev, 2022; Pedro et al., 2020). 

Organizational culture significantly influenced 

intellectual capital and intellectual capital influenced 

competitive advantage (Indiyati, 2018). Cultural 

heritage materials can provide rewarding learning 

opportunities and impactful experiences for students 

in a variety of disciplines, particularly in the 

humanities and social sciences (Sweeney & Tanaka, 

2022). Accepting heritage as a symbolic construction 

of social unity and diversity, in which the aspirations 

and desires of a people are reflected and crystallized, 

we clearly understand the right of children to use 

cultural heritage, in all its forms (Nuzzaci, 2020). 

Moreover, the valorization of cultural heritage 

resources in children's education expands the 

possibility of strengthening children's skills profiles 

and increasing the quality of education. The 

educational programs carried out in non-formal 

education institutions (museums, libraries, exhibition 

halls, Houses of Culture, etc.) or other environments 

specific to the non-formal (excursions, visits, summer 

camps, etc.) give students training opportunities in 

terms of objective attitude and positive emotional-

motivational position towards oneself and those 

around, efficiency and positive feedback in promoting 

heritage values (Magill et al., 2024; Moisei, 2019). 
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Also, educational tourism (educational tour being the 

unifying element between non-formal and formal 

education) can be used as one of the tools to rediscover 

and appreciate the significance of cultural heritage 

(Abo, 2023). As globalization can act to destabilize the 

moral values of young people (through factors such as 

television, print media, the Internet, and the 

prioritization of economic values), moral education 

has an important role in helping students make sense 

of the world they live in, and make informed decisions. 

regarding keeping or giving up certain values, in a 

given time (Halstead, 2010). Starting from studies that 

indicate a certain appetite of young people for values 

such as: acceptance, independence, performance, 

character and fitness (associated with interest in 

athletic activities, r =.599) (Hansen, 2021), 

educational programs for promoting positive values of 

life in transdisciplinary contexts like PDCA (plan-do-

check-act), of flexible learning can offer desirable 

solutions in acquiring values and achieving a quality 

education (Albulescu, 2024; Albulescu et al., 2021; 

Hayati et al., 2024; Liu, 2024). 

2. Research methodology 

The method used was survey based on 

questionnaire and interview. The questionnaire 

developed by us, made up of 17 items (closed 

questions, of which the first 3 identification ones) was 

completed in digital or written format on a voluntary 

basis.  

The sample of subjects was made up of the 

participants in the activities supported between May 

2023 and April 2024 by the three cultural institutions 

within the Bistrița-Năsăud county, respectively the 

County Cultural Center (CCC), the County Library 

(CL) and the County Museum Complex (CMC).  

The types of activities analyzed, included in the 

action program of the three institutions, from the point 

of view of their impact on quality education on 

intellectual, aesthetic, intercultural and moral 

dimensions (according to the intended educational 

purpose) found in tables 1, 2 and 3 constituted sample 

content. 

3. Results  

In order to highlight the impact of cultural 

activities, we will analyze, according to the data in 

Tables 1, 2 and 3, the degree of achievement of the 

educational goal by referring to the performance 

indicators and the number of participants. The number 

of participants and the degree of achievement of the 

proposed indicator recorded by the organizers as a 

result of the self-evaluation of the actions were 

extracted from the data collection reports. 

Table 1. 

Educational activities carried out by the County Cultural Center (CCC) 

Type of 

activity 

Educational purpose Performance 

indicator / Degree of 

achievement / No. 

participant 

Scientific 

manifestations 

Supporting new 

educations based on 

moral and ethical 

values, linked with 

technology 

Broad debate and 

quality scientific 

information/ 80%/ 

160 

Festival 

contest 

Achievement of 

aesthetic, moral, 

intercultural and 

patriotic education; 

Cultivating respect 

for the culture of the 

Romanian people 

Promoting authentic 

Romanian folk 

singing and 

emphasizing its value 

dimension/ 90% / 

2380 

Cultural 

festival 

Inter and 

multicultural 

education; 

Cultivating a taste 

for beauty 

Marking the elements 

of multiculturalism 

on the beauty of 

nature, social 

relations and/or 

artistic products/ 660 

Actions under 

the auspices of 

”Romanian 

traditions and 

cultural 

values” 

Achievement of 

aesthetic, moral, 

intercultural and 

patriotic education; 

Cultivating respect 

for the culture of the 

Romanian people 

Creating/offering 

opportunities in 

support of 

information and 

awareness of 

authentic values/ 260 

Concerts and 

exhibitions 

The achievement of 

quality education in 

accordance with the 

specifics of the 

culture of the 

Romanian people on 

the dimension of 

moral education 

Highlighting good 

traditional Romanian 

practices/ 1230 

Table 2. 

Educational activities carried out by the Museum Complex (CMC) 

Type of 

activity 

Educational purpose Performance 

indicator / Degree 

of achievement / No. 

participant 

Scientific 

manifestations 

Educating young 

people in the spirit of 

the values promoted 

through the new 

educations 

The generation of 

debate and 

scientific, social 

interactions/ 287 

Exhibitions Realization of 

aesthetic education 

in a non-formal 

context; Cultivating 

Providing 

opportunities for a 

wide mass of the 

population in 
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the taste for beauty; 

The development of 

cognitive and socio-

emotional skills in 

the context of 

supporting total 

illiteracy 

support of 

information and 

awareness of 

authentic Romanian 

artistic and cultural 

values; Practicing 

the elements of 

cultural literacy, 

aesthetic exercise/ 

8.750 

Competitions 

and festivals 

Inter and 

multicultural 

education; 

Intellectual, 

patriotic, moral-

civic education. 

The explicit 

highlighting of the 

elements of inter 

and 

multiculturalism 

with an emphasis on 

emphasizing good 

Romanian cultural-

traditional practices 

/ 8.118 

Table 3. 

Educational activities carried out by the County Library (CL) 

Type of activity Educational 

purpose 

Performance 

indicator / Degree of 

achievement / No. 

participant 

Scientific 

manifestations 

The promotion of 

new scientific 

contents on 

interconnected 

cultural-literary-

artistic and 

historical 

dimensions. 

Providing scientific 

information by 

specialists/artists and 

providing 

frameworks for 

broad debate/ 1.100 

Contests, book 

launches 

Realizing 

intellectual 

education in non-

formal contexts 

and developing 

cognitive and 

socio-emotional 

skills 

Information and 

knowledge exercises 

of modern Romanian 

literary works / 820 

Literacy 

activities 

Developing 

literacy skills and 

supporting the 

elimination of 

functional 

illiteracy; 

Cultivating 

respect for the 

Romanian 

language and 

literature 

Practicing literacy 

skills; Active 

participation of a 

large number of 

students in 

educational activities 

during the "Different 

School" week/ 2.071 

Cultural 

festival; 

Exhibitions 

Aesthetic 

education 

(artistic-plastic 

and literary) by 

Realization of 

demonstrations, 

exercises for 

knowledge and 

capitalizing on 

the artistic-

literary heritage 

awareness of artistic 

and literary values 

/320 

Holiday 

workshops 

Quality leisure 

education 

Creation/generation 

of opportunities for 

capitalizing on 

students' aptitude 

potential/ 200 

As it appears from the data contained in Tables 1, 

2 and 3, the purpose of each activity was achieved to 

the greatest extent, and the number of participants was 

high compared to the target group targeted by the 

organizers. Therefore, the analysis of the above data 

shows the positive impact of the activities in the action 

program of the three institutions that were the subject 

of the study, both from the perspective of the 

performance indicators achieved and the number of 

participants. The arguments for this success, 

deciphered as a result of the analysis of managerial 

documents, are in the sphere of effective marketing 

actions, strategic management and good organization 

of the planned activities. 

In order to create the profile of the consumer of 

cultural activities (social status/profession, age, non-

formal activity attended) we will analyze the data from 

Table 4. 

Table 4. 

Profile of the consumer of activities provided by cultural institutions 

Identification 

element 

Categories CCC CMC CL 

Professional 

status 

 

Pupil/student 14.7% 30.5% 29.4% 

Retired 40% 13.5% 11.6% 

Professor 3.7% 11.5% 18.1% 

Entrepreneur 12.4% 12.5% 9.7% 

Other 28.2% 32% 30.2% 

 Age 

 

 

 

12-18 years 8.2% 13.5% 27.1% 

19-30 years      21.1% 19.7% 13.6% 

31-50 years 31% 57.5% 37.2% 

51-70 years 39.7% 9.3% 22.1% 

The activity 

he 

participated 

in 

Scientific 

demonstration  

13,3% 14.2% 40% 

Art exhibitions 23.1% 56.6% 8.7% 

Release of a book 4.1% 2.7% 33.3% 

Reading club 0 0 6.6% 

Show/concert/ 

competition  

54.5% 21.8% 3.2% 

Other 5% 4.7% 11.1% 

The profile of the consumer of activities carried 

out by the CCC can be found in the adult age range, 

mainly after 50 years, with pensioner status (40%) and 

professions other than teacher, entrepreneur or 

pupil/student (28.2%) and who prefer the 

show/concert/ competition (54.5%) or art exhibitions 
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(23.1%). At the CMC level, the consumer profile is 

represented by the segment aged between 31-50 years, 

active population in various fields (32%) and who 

prefer art exhibitions in proportion of 56.6%. For CL, 

a profile of consumers positioned in the age segment 

between 12-18 years (27.1%) and 31-50 years 

(37.2%), respectively pupils-students (29.4%) or other 

professions (30.2%) and who they prefer both 

scientific events (40%) and book launches (33.3%). 

Corroborating the data from Tables 1-4, we can state 

that the program proposed by each of the three 

institutions is based on correct marketing, fair 

selection of target groups, and the proposals in the 

activity program are in agreement with the preferences 

of the respondents participating in the activities. 

The answers for the item aimed at specifying the 

type of education promoted with preference through 

the cultural activity in which the respondents 

participated are reflected in Table 5. 

Table 5. 

Frequency of type of education 

The type of 

education 

CCC CMC CL 

moral 0% 6.3% 6.7% 

aesthetics 23.1% 36.5% 5.3% 

intellectual 15.4% 29.4% 60.2% 

cultural/intercultural 46.2% 23.5% 20.3% 

patriot 15.4% 4.3% 3.5% 

religious 0% 0% 0% 

From the analysis of the data above, it emerges that 

we have a wide range of types of education 

appreciated by the respondents as being addressed by 

the cultural activity they participated in. Thus, at the 

CCC level, the education carried out predominantly 

was cultural/intercultural education, the first position 

at the CMC level is occupied by aesthetic education, 

while BJ carried out activities centered on intellectual 

education, which is in agreement with the profile of 

the respondent and specific to each of the three cultural 

institutions: CL (scientific manifestations-40% and 

book launches-33.3%), CMC (art exhibitions-56.6% 

and show/concert/contest-21.8%), CCC 

(show/concert/contest-54.5% and exhibitions-23.1%). 

Associated with the previous item in Table 6 are 

presented the answers that mark the degree of 

contribution of cultural activity in achieving education 

at a holistic level (moral perspective, aesthetic, 

intellectual, cultural/intercultural, patriotic, etc.). 

 

 

 

Table 6. 

The measure of the contribution of the activities of the three institutions 

to the achievement of education from a holistic perspective (moral, 

aesthetic, intellectual, cultural/intercultural, patriotic, etc.) 

The degree of 

contribution 

CCC CMC CL 

Very much  53.8% 93.3% 73.3% 

A lot 46.2% 6.7% 26.7% 

Little bit 0% 0% 0% 

Not at all 0% 0% 0% 

The data analysis shows that the activities carried 

out by the CMC are valued as having a very high 

degree of contribution to the dimension of holistic 

education (93.3%), the BJ activities ensure for 73.3% 

of the respondents a very high coverage of holistic 

education, while the CCC ensures a holistic approach 

to education by 53.8% to a very large extent and 46.2% 

to a large extent.  

The responses to the questions indicating the 

interest elicited by the activities participated in by the 

respondents and the extent to which they corresponded 

to their needs/interests are shown in Table 7. 

Table 7. 

Interest and degree of coverage of needs provided by the activities 

carried out 

Interest and degree of 

coverage of educational 

and recreational needs 

CCC CMC CL 

Very much  46.2% 100% 66.6% 

A lot 53.8% 0% 33.3% 

Little bit 0% 0% 0% 

Not at all 0% 0% 0% 

The analysis of the data shows that the participants 

in the activities carried out by CMC are very well 

oriented and choose those activities that are in 

agreement with their needs, on the one hand, and the 

activity they participated in challenged them, piqued 

their interest, on the other hand 100% share, which is 

remarkable regarding the quality of services and the 

institution's offer. The fact that at the CL level the 

interest of the participants and the degree of coverage 

of needs is 66.6.% - very much and 33.3% a lot, and at 

the CCC level we have an even lower score of only 

46.2% - very much and 53.4% - a lot indicates us the 

fact that the service offer should be resized/adjusted. 

At the same time, there is the possibility that the 

activities in which the respondents participated were 

not in total agreement with their needs/interests, which 

cannot be generalized at the level of the entire 

population, especially since the interests/preferences 

of the cultural consumer are so different.  
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Regarding the quality of the activities, this is 

revealed through items 9, 10 and 11, which indicate 

the perception of the way of organizing the activity in 

which the respondents participated (Table 8), the 

appreciation of the contribution of the activities 

carried out to the promotion of authentic cultural 

and/or universal values (Table 9) and the usefulness of 

cultural activities in the economy of Romanian social 

life - mental comfort, well-being, security of 

preserving national identity (Table 10). 

Table 8. 

Quality of activities from an organizational point of view 

Activity 

organisation 

CCC CMC CL 

Very good  76.8% 87.5% 66.6% 

Good 20.8% 12.5% 33.3% 

Satisfying 2.4% 0% 0% 

Low 0% 0% 0% 

Table 9. 

Appreciation of the degree of promotion of values through cultural 

activities 

Promotion of 

values 

CCC CM CL 

Very much  73.8% 100% 70% 

A lot 18.5.2% 0% 23.3% 

Little bit 7.7% 0% 0% 

Not at all 0% 0% 0% 

Table 10. 

Perceptions on the usefulness of cultural activities in the economy of 

Romanian social life 

The utility of cultural 

activities in the economy of 

Romanian social life 

CCC CMC CL 

Very much  79.2% 87.5% 73.3% 

A lot 13.1% 12.5% 26.7% 

Little bit 7.7% 0% 0% 

Not at all 0% 0% 0% 

From the analysis of the data presented in Tables 

8, 9 and 10 regarding the quality of the activities 

carried out by the three cultural institutions, it can be 

seen that from the point of view of their organization, 

in the opinion of the participants in the organized 

actions, one can speak of good management (CCC: 20, 

8%; CMC:12.5%; CL: 33.3%) and very good (CMC: 

87.5%; CL: 66.6%). What is remarkable is the high 

score obtained in the promotion of genuine values in 

proportion of more than 70% at the level of all actions 

carried out. Also, in the economy of Romanian social 

life, as benefits as a result of participating in the 

cultural actions carried out, the respondents indicate a 

mental comfort, well-being, security of preserving the 

national identity in a proportion of approx. 73% - 87% 

as very good.    

The indicators regarding the consistency of the 

information provided through the activities carried out 

at the level of the three institutions are derived from 

the analysis of the answers to items 12 (Appreciate the 

quality/consistency of the information disseminated in 

the cultural activities carried out) and 13 (To what 

extent did the activity stimulated your desire for 

knowledge) and 14 (To what extent did the activity 

you participated in contribute to clarifications, 

provision of new information/experiences) recorded in 

Tables 11, 12 and 13. 

Table 11. 

Quality/consistency of information disseminated in cultural activities 

Quality/consistency 

of information 

CCC CMC CL 

Very much  31.8% 82.7% 40% 

A lot 60.5% 17.3% 60% 

Little bit 7.7% 0% 0% 

Not at all 0% 0% 0% 

Table 12. 

The contribution of cultural activities to stimulating the desire for 

knowledge 

Stimulating the desire 

for knowledge 

CCC CMC CL 

Very much  34.8% 87.5% 40% 

A lot 61. 2% 12.5% 53.3% 

Little bit 3.9% 0% 6.7% 

Not at all 0% 0% 0% 

Table 13. 

The contribution of cultural activities to the provision of new 

information/experiences 

Providing new 

information/experiences; 

clarifications 

CCC CMC CL 

Very much  30.8% 65.5% 40% 

A lot 61. 5% 33.1% 60% 

Little bit 7.7% 1.4% 0% 

Not at all 0% 0% 0% 

Analyzing the above data, it results that we have a 

polarity of answers, so that if for some of the 

respondents the activities they participated in greatly 

stimulated their desire for knowledge (CMC: 87.5), for 

others the desire for knowledge was stimulated a little 

(CL: 6.7), which indicates an increased level of 

demand on the part of the culture-consuming public, 

respectively those who attend the cultural activities 

provided by CL. From the point of view of new 

information and experiences, the clarification of some 

confusing elements in proportion to more than 50%, 

respectively 65.5%, the activities carried out by the 

CMC satisfied this need to a very high degree. Also to 

a large extent, respectively 61.5% and 60% of the 
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activities carried out by CCC and CL covered the same 

quality indicator. 

In order to emphasize the direct contribution of 

cultural activities to the cultivation of patriotic feelings 

and the preservation of national identity, the 

development of social and communication skills, 

positive interrelationship, the development of a taste 

for beauty, harmony and emotional balance, other 

items were formulated whose answers can be found in 

Tables 14, 15 and 16. 

Table 14. 

Contribution to the cultivation of patriotic feelings and the preservation 

of national identity 

Cultivating patriotic 

feelings 

CCC CMC CL 

Very much  61. 2% 67.5% 52% 

A lot 34.8% 32.5% 41.4% 

A little 3.9% 0% 0.6% 

Not at all 0% 0% 0% 

Table 15. 

Contribution to the development of social and communication skills 

Development of 

social/relational skills 

CCC CMC CL 

Very much  34.8% 77.3% 83.3%  

A lot 61. 2% 23.4% 20. 6% 

A little 3.9% 9.3% 1.1% 

Not at all 0 0% 0% 

Table 16. 

The degree of taste satisfaction for beauty, harmony and emotional 

balance 

The cultivation 

of aesthetic taste 

CCC CMC CL 

Very much  73.2% 87.5% 53.3% 

A lot 21.8% 12.5% 40% 

A little 0% 0% 6.7% 

Not at all 0% 0% 0% 

From the interpretation of the data presented in 

Tables 14, 15 and 16, we find that all three cultural 

institutions cultivate partisan feelings and contribute 

through their activities in a very large proportion, over 

50%, to the preservation of national identity. The 

degree of development of social and communication 

skills is strongly supported by BJ at 83.3% and by 

CMC at 77.3%, which is not at all surprising given the 

profile of the two institutions. The degree of 

satisfaction of the taste for beauty, harmony and 

emotional balance is ensured to a very large extent by 

the activities carried out by CMC (87.5%) and CCC 

(73.2%). 

A last item concerned the way in which Romanian 

cultural values are perceived to be promoted through 

the activities carried out by the three cultural 

institutions that were the object of the investigation. 

The data obtained are shown in Table 17. 

Table 17. 

Perception of the degree of promotion of Romanian cultural values 

The degree of promotion 

of Romanian cultural 

values 

CCC CMC CL 

Very much  76.1% 77.5% 62% 

A lot 21.8% 12.5% 31.3% 

A little 2.1% 10% 6.7% 

Not at all 0% 0% 0% 

The analysis of the data shows that authentic 

Romanian values are consistently promoted by all 

three institutions in a very large proportion of over 

60%, which justifies the investment of financial and 

logistical effort. Of course, the fact that some of the 

respondents express the opinion that cultural values 

are promoted a little (between 2.1% and 10%) forces 

reflection and objectivism, as well as an analysis of 

values from an intercultural perspective. 

4. Discussions 

Cultural practices influence the provision of 

education in different ways, depending on whether the 

cultural activity practiced is perceived positively or 

negatively by the respective society (Oduor, et al., 

2023). The importance of educating the young 

generation in the patterns of healthy thinking from a 

moral, ethical and social point of view is a pressing 

one, and the need to establish solid relationships 

between generations, focused on the continuity of 

traditions, preparation for life through the norms that 

regulated the lives of young people in the previous 

decades, represents a opportunity (Moisei, 2019; 

Manea, 2019). There is an urgent need to recognize 

cultural, religious and linguistic elements as values, 

and intercultural policies to aim at cultural inclusion 

promoted through educational centers and cultural 

institutions (Escarbajal-Frutos et al., 2019). Romanian 

society is in a phase of development, characterized by 

a rejection of individualistic, modern values and 

respect for the social, community and family values of 

(post) traditional descent (Sandu et al., 2020). The 

concept of intellectual humility emphasizes the 

underlying interpersonal, institutional and cultural 

value (Porter et al., 2022).  

A brief analysis of the material creations of 

humanity in general, but also of the Romanian people 

in particular, highlights the situation of the majority of 

human activities under the rigors of beauty, as well as 

the constant concern to associate the functional with 

the aesthetic. In other words, along with other 
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benchmarks, the aesthetic criterion represented and 

represents one of the defining coordinates of any 

material or spiritual creation, both from the 

perspective of its production and from that of its 

recognition, acceptance and valorization. Human 

capital, social capital, cultural capital and structural 

institutional capital are the four types of capital that 

form the foundation of the creative economy (Ausat et 

al., 2023). 

6. Conclusions 

The study highlighted the fact that cultural 

institutions can generate knowledge and support 

quality education on several interconnected levels: 

intellectual, moral, aesthetic, cultural. At the same 

time, the positive impact of cultural activities on a 

significant segment of the population was highlighted 

with reference to the territorial scale related to the 

study undertaken (Bistrița-Năsăud county). The very 

high impact of the cultural activities carried out at the 

level of the three analyzed institutions was manifested 

on the following levels: promotion of Romanian 

cultural values (over 60%), the cultivation of patriotic 

feelings and the preservation of national identity (over 

50%) and the degree of satisfaction of the taste for 

beauty, harmony and emotional balance (over 50%). It 

should be noted that, according to the data obtained 

from the administered questionnaires, the interest in 

cultural activities is satisfied by a rhythmicity of 1-2 

cultural activities in a month, for the duration of 1.5-

2h/activity, which is great interest in future projections 

of cultural programs at the level of the analyzed 

institutions. It can be appreciated that the orientation 

of consumer groups of cultural activities is channeled 

towards the quality of the actions at the expense of 

their quantity, an element otherwise in total agreement 

with the technological era crossed. 
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