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Abstract In the context of an increasingly dynamic and competitive job market, the cultivation of professional
relationships between academia (professors and students) and different professional fields has emerged as an

extremely important factor in addressing contemporary industry demands. Our study examines the critical role
of fostering professional interactions in educational settings to align with the current market requirements,

. namely with some specialized fields (multilingual professional communication, general and specialized
educators, market trends, professional ] - . . . - . .
relationship, service-learning project, translation, _and interpreting). O_ur paper aims to emphasue the r_ole of pro_fessors in e_xtendlng their roles
students beyond traditional pedagogy to include mentorship, guidance that integrates industry insights, tailored career
advice, and practical applications. This research utilizes a “mock” service-learning project to demonstrate the
positive outcomes of proactive professor-student engagements on career readiness and adaptability to market
shifts. The most important findings of our project are reflected on the pedagogical approach that bridged the
gap between academic theory and practical application by enhancing learning (academic concepts were applied
to real-world scenarios), impacting the business community (significant and positive impact on addressing
immediate needs and long-term collaborations between higher education institutions and business
communities), contributing to personal growth, and preparing for future careers.
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1. Introduction

Nowadays, the demands of contemporary market Secondly, the professional relationship with
trends are transferred into the academic environment  students involves communication and feedback,
through a critical component: building professional  creating an academic environment where students feel
relationships  with students. As the business  valued and motivated. The result: students are guided
environment continuously adapts to technological  towards their career goals because they are more likely
developments and economic conditions, higher to take ownership of their learning journey,
education institutions must ensure that their graduates  developing a proactive and resilient mindset that is
are not only theoretically prepared but also equipped  crucial in today’s job market.
with practical skills. To accomplish these specific
requirements, based on a transfer from traditional
didactic teaching methods to a more interactive and
relational approach, educators should actively engage
with students to understand and respond to their
individual needs and the requirements of the job
market.

Thirdly, adding market trends into the academic
educational framework requires professors to stay
informed about industry developments and actively
seek partnerships with businesses and professional
organizations. Moreover, these collaborations provide
students with invaluable exposure to real-world
scenarios, internships, and networking opportunities,

First of all, the professional relationship with  bridging the gap between academic theory and
students goes beyond instruction and grading. The  practical application.
educators should add mentorship, guidance, and This
teamwork that foster a deeper understanding of job
market expectations. All these teaching strategies, but
also a relevant and applicable curriculum, should be
aligned with market needs. The result: well-prepared
students to enter the job market with the skills and
knowledge that employers seek.

article highlights the importance of
professional relationships between professors and
students from the Applied Modern Languages
Department (Faculty of Letters, Babes-Bolyai
University), based on real-world engagement (a
“mock” service-learning project), to produce
graduates who are not only academically proficient but
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also ready to meet the ever-changing demands of the
job market (a leading expert in workplace solutions).

2. Theoretical foundation

To better understand the role of a “mock” service-
learning project to demonstrate the positive outcomes
of proactive professor-student engagements on career
readiness and adaptability to market shifts, first of all,
we will try to analyze the main features of academic
and business environments.

2.1. Academic environment

The academic environment is characterized by
three main directions: intellectual growth, critical
thinking, and professional development. Intellectual
growth is based on scholarly excellence; critical
thinking is supported by diversity of thought; while the
third direction, professional development, is
represented by the cultivation of a supportive
community for both educators and students. All these
three directions are characterized by a keyword:
collaboration, because we need “to work together to
rejuvenate an antiquated system for our accelerating
times” (Davidson, 2017).

First, this collaboration is established through the
wide range of programs and disciplines the academic
environment offers (intellectual growth), namely
through a curriculum that is designed to balance
theoretical knowledge with practical application,
because “instead of passively absorbing lectures,
students are presented with real-world, open-ended
problems that are relevant to their field of study”
(Jusoh & Hadibarata, 2024) and “through
collaborative efforts, students delve deep into these
complex challenges, applying theoretical knowledge
to devise practical solutions” (Jusoh & Hadibarata,
2024).

Second, the same collaboration is echoed in
mentoring, conducting research, and contributing to
the body of knowledge/experience in their respective
fields for both educators and students (professional
development). Makovec states that “the role of a
teacher is defined by cultural and social events and the
environment, and they influence the differences that
occur in the concept of teacher roles within different
cultures, societies, including the geographic
environment.” (Makovec, 2018). Also, the academic
environment is enriched by the specific roles of
students. Students from various backgrounds bring
unique perspectives and experiences, fostering a
vibrant and inclusive community which employers
look for because they observe some complementary
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skills in their potential recruits through this important
way of acquiring particular skills (Buckley & Lee,
2021).

Third, academic theoretical expertise and ongoing
professional development ensure that the information
provided remains current and relevant to evolving
industry standards (critical thinking). For instance,
Ventista & Brown state that “education should be able
to address such challenges, so as to equip future
citizens with the skills, aptitudes and dispositions
needed to respond to these and similar issues”
(Ventista & Brown, 2023).

As a preliminary conclusion, the collaboration we
have already mentioned, as being a main feature of the
academic environment, integrates teaching, research,
and community  engagement (professional
development) to highlight the collaborative efforts of
educators, students, and other factors (critical
thinking) to the ongoing pursuit of knowledge and
excellence (intellectual growth).

2.2. Business environment

Regarding the business environment, we can
observe the collaboration that exists internally, but
also externally. On the one hand, internal collaboration
includes elements such as employees and
management. The collaboration between employees’
skills, motivation, performance, and effective
management practices, leadership styles, and decision-

making processes influence the organization's
productivity and innovation (Pfeffer, 1998).
Furthermore, internal collaboration is based on

corporate culture, defined by the shared values,
beliefs, and norms within the organization (Deal &
Kennedy, 1982). This corporate culture can be defined
by the collaboration between a sense of belonging and
a degree of satisfaction, all of which contribute to
improved business outcomes.

On the other hand, externally, there is a
collaboration between economic conditions, market
trends, competition, technological advancements,
regulatory frameworks, and socio-cultural dynamics.
First of all, economic conditions, such as inflation
rates, unemployment levels, and consumer purchasing
power (Samuelson & Nordhaus, 2009) influence
market trends, which require businesses to adapt and
innovate continuously to stay competitive (Kotler &
Keller, 2016). Secondly, competition and
technological advancements enhance communication
and open new avenues for innovation and growth
(Brynjolfsson & McAfee, 2014). Moreover,
regulatory frameworks, including laws, regulations,
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and policies, shape the business environment by
setting the legal and ethical standards within which
businesses must operate (Friedman, 2002).
Additionally, socio-cultural dynamics, such as
demographic trends, cultural values, and social
attitudes, influence consumer behavior and
expectations, necessitating businesses to align their
strategies with societal changes (Hofstede, 2001).

As a second conclusion, the business environment
is shaped by both internal and external collaboration.
Internal  collaboration, based on employees,
management, and corporate culture, influences
organizational performance and efficiency. External
collaboration, focused on economic conditions,
market trends, competition, technology, regulations,
and socio-cultural dynamics, creates opportunities and
challenges that businesses must navigate to succeed.
Therefore, the business environment means adapting
to changes and achieving long-term goals in a
competitive and ever-evolving marketplace.

As we can observe, both the academic
environment and business environment are based on a
particular collaboration between different aspects, a
collaboration that has to result in a professional
relationship at the macro-level (academia-
professionals) and at the micro-level (educators-
students). During our study, we will try to emphasize
this relationship through a “mock” service-learning
project, based on this collaboration theoretically
exposed.

3. Research methodology

The main question of our study is: how academia
can better respond to market needs? Different
scholars, specialists, and professionals offered a series
of options, such as:

Align Curriculum with Job Market Trends. This
means that academic programs should reflect the latest
developments and trends in the job market. Also,
innovative technologies and methodologies relevant to
the field should be integrated.

Strengthen Industry Partnerships. The main
objective should be to foster collaborations with
business environments and to facilitate internships.

Focus on Skills Development. During their
academic preparation, students should develop both
hard and soft skills that are in demand in the job
market, through practical training, problem-solving
exercises, and real-world case studies.
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Encourage Interdisciplinary Learning. This
means integrating knowledge from multiple fields and
encouraging collaborations among different fields to
address complex, real-world problems (service-
learning projects).

Adopt Innovative Teaching Methods. During the
classes, we should utilize experiential learning
techniques, such as project-based learning to create
interactive and engaging learning experiences.

Implement Feedback Mechanisms. The integration
of feedback to identify areas for improvement and to
continuously refine and adapt academic programs
should be taken into account.

Regarding our option, through the “mock” service-
learning project implemented, we combined the
alignment of the curriculum with job market trends
with the collaboration with the business environment
and with interdisciplinary learning. We will detail our
“combined” option in the research methodology
section.

To better respond to the main question of our
study, we implemented a “mock” service-learning
project for 1st-year students of the Applied Modern
Languages Department (Faculty of Letters), in
collaboration with Viking Romania by Raja Group.

Applied Modern Languages is a multilingual and
multidisciplinary  specialization, aimed at the
development of higher-level competences in general
and specialized translation, interpreting, terminology,
multilingual professional communication, linguistic
and cultural mediation, applied computer science and
multimedia, text editing and revision, public relations,
and international relations. Viking by Raja Group,
previously known as Office Depot, is a leading expert
in workplace solutions and one of the main
collaborators of our department concerning student
internships, workshops, and company visits.

How and why did we choose a “mock” service-
learning project? Our main objective was to align the
AML curriculum with job market trends. Therefore,
we choose the practical course Introduction to
Translation ~ Technique. Oral and  Written
Communication (1st-year, Bachelor level) where we
integrated two seminars on business communication in
English (C1-C2 level) to prepare students for market
demands, namely professional communication
demands. These two seminars were developed in the
form of two workshops, one performed at the company
office, and the other at our faculty.
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Our second objective was to strengthen
collaboration with the business environment, in this
regard the company was in charge of developing the
content of the workshops, creating the task for the
students, and offering feedback at the end of the
project.

Our third objective was to implement an
interdisciplinary learning method, with the students
being the main recipients of this project (theoretical
and practical notions regarding English business
communication), but also being potential recruits for
our business partner (for future internships, summer
jobs, temporary or permanent positions).

4. Practical Foundation

One of the competences developed at our
specialization is multilingual professional
communication. In the academic environment,
multilingual professional communication involves
language training, translation and interpretation
projects, the wuse of technology, and clear
communication policies. In the business environment,
multilingual professional communication is a vital
component that enhances teamwork and collaboration,
competitive advantage, and diverse linguistic and
cultural landscapes.

To help students achieve this competence, we
implemented a “mock” service-learning project based
on English business communication with our business
partners from Viking Romania. Our project focused on
two educational-professional experiences where
students engage in activities that address community
needs while simultaneously gaining academic
knowledge and developing personal and professional
skills, but also was based on a teaching method
combining community service with structured
opportunities for reflection, connecting the service
experience to specific learning objectives. The project
was developed in the form of two workshops
organized in May 2024, the participants involved
being AML 1st-year students.

The first workshop, Effective Written & Oral
Communication, was organized at the company’s
office and had three main parts. The first part was
focused on conveying the right message through
written communication, namely on the key points for
effective written communication. The coordinators
presented three main key points: objective,
correctness, and form, using real-life examples, from
their daily work experience. For instance, the objective
of business writing should be set considering the
audience's awareness, context relevance,
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professionalism, and tone (Viking SSC Cluj-Napoca,
2024). Moreover, correctness should be defined by
clarity, grammar, and revision (Viking SSC Cluj-
Napoca, 2024). Furthermore, the form of business
writing should be designed by the organization of
information, adaptability and flexibility, but also by
the improvement through practice (Viking SSC Cluj-
Napoca, 2024).

The second part of the workshop brought to the
student's attention a bad-written email that allowed
them to perform a group activity (teamwork) and to
put into practice their academic knowledge (revision
of the e-mail), but also to express their opinions
regarding their choices (critical thinking and personal
contribution). The third part of the first workshop was
focused on conveying an effective message when
communicating with the manager, colleagues, and
clients, especially on the key points for effective oral
communication. The organizers presented ten main
key points: (1) “be clear, concise and transparent in
your message”; (2) “prepare in advance”; (3) “listen
actively and ask clarifying questions”; (4) “adapt
communication style”; (5) “build rapport and manage
expectations”; (6) “provide value”; (7) “show respect,
honesty and empathy”’; (8) “provide updates™; (9) “use
candid feedback™; (10) “follow up” (Viking SSC Cluj-
Napoca, 2024).

During the three main parts of the first workshop,
intellectual growth, critical thinking, and professional
development collaborated with (potential) employees’
skills, corporate culture, and job market trends, the
result being obvious: a professional relationship
between the academic environment and business
environment, but also between educators — students —
employers.

At the end of the meeting, students received a
practical task for the second workshop: to write
examples of business communication, in English,
imagining different instances of communication (with
a manager, a colleague, or a client).

The second workshop, Effective Communication
in a Job Interview (STAR Method), was organized at
our department and had three main parts. At the
beginning of the meeting, 1st-year students had to
present their task received at the end of the first
workshop, a task performed in teams. After receiving
the feedback from the organizers, the meeting was
pursued with a theoretical part, the understanding of
the STAR Method during an interview: SITUATION
— TASK — ACTION — RESULT (Viking SSC Cluj-
Napoca, 2024). The theoretical part was completed by
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a practical exercise and students were invited to
compose their STAR responses, following the
examples offered by the coordinators of the workshop.

During this second workshop, the same
collaboration, between academic key points and
business key points could be observed as being
essential for this interdisciplinary (professional)
partnership.

5. Results

What did we gain from this academic-professional
experience? Even if, at the very beginning of our
study, we mentioned that we had set three main
objectives, we should add the fourth one also:
implement feedback mechanisms. During both
workshops, we implemented three types of
mechanisms: (1) AML 1st-year students offered
feedback to the professor and workshop coordinators
through the task prepared at the beginning of the
second workshop, demonstrating what they had
theoretically and practically achieved; (2) the
coordinators of the workshop offered feedback to
students at the end of their tasks; (3) the professor
offered feedback to students to improve their
theoretical notions and practical abilities, but also to
organizers to strengthen the business collaboration.
Moreover, the feedback was also post-workshop
implemented through a questionnaire received by the
participants from the organizers.

6. Conclusions

As we have already mentioned, through service-
learning projects, students develop a variety of skills,
such as problem-solving, teamwork, communication,
leadership, and empathy. In this context, the key
components of our project were: academic integration
(the project was integrated into the AML curriculum,
meaning that the service activities were tied to specific
academic goals and content); community engagement
(students worked directly with the business
community); reflection (students had to complete a
task to process their experiences, understand the
impact of their work, and connect it to their academic
and personal development); and reciprocity (the
community benefited from the service provided, while
students gained practical experience and a deeper
understanding of their coursework).

Our project represented a powerful pedagogical
approach that bridged the gap between academic
theory and practical application by enhancing learning
(academic concepts were applied to real-world
scenarios), impacting the business community
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(significant and positive impact on addressing
immediate needs and long-term collaborations
between higher education institutions and business
communities), contributing to personal growth, and
preparing for future careers.

Acknowledgments

I would like to thank Viking Romania, Adrian
Fogas (Managing Director Shared Services Center —
Europe) and Carmen Bindas (HR Manager at Viking
Romania SSC) for the support given in the
organization and realization of this service-learning
project. Moreover, | want to thank the coordinators of
both workshops: Denisa Ciolan, Monica Csibi and
Denisa Nicolcioiu, but also AML 1st-year students for
actively participating in this amazing project.

Authors note:

Andreea-Maria Sarmasiu is Assistant Lecturer
in the Department of Applied Modern Languages,
Faculty of Letters, Babes-Bolyai University in Cluj-
Napoca. She teaches practical courses and seminars at
Bachelor’s level: translation techniques, written and
oral translation, discourse analysis, phonetics and
grammar. Her didactic and research interests include
legal translation, teaching and learning languages for
specific purposes in the digital era, discourse analysis
and applied linguistics. Actively engaged in teaching
French and English, she is the author of two
specialized books: LIMBA FRANCEZA - Culegere
de teste grila pentru admiterea In Invatamantul
superior, Academia de Politie si Scolile de Politie ... si
pentru exersarea limbii franceze — Editia a Il-a
revizuitd si adaugitd (2023) and LIMBA ENGLEZA -
Culegere de teste grila pentru admiterea in
invatamantul superior, Academia de Politie si Scolile
de Politie (2020). She is a member of the Centre for
the Industries of Language (CIL), Babes-Bolyai
University Cluj.

References

Brynjolfsson, E., & McAfee, A. (2014). The Second
Machine Age: Work, Progress, and Prosperity in a Time
of Brilliant Technologies. Publishing Company: W.W.
Norton & Company.

Buckley, P. & Lee, P. (2021). The impact of extra-
curricular activity on the student experience. Active
Learning in Higher Education, 22(1), 37-48.
https://doi.org/10.1177/1469787418808988  (Original
work published 2018)


https://doi.org/10.1177/1469787418808988

Andreea-Maria Sarmasiu

Davidson, C.-N. (2017). The new education: How to
revolutionize the university to prepare students for a
world in flux. Publishing Company: Basic Books.

Deal, T.-E., & Kennedy, A.-A. (1982). Corporate Cultures:
The Rites and Rituals of Corporate Life. Publishing
Company: Reading, Mass., Addison-Wesley Pub. Co.

Friedman, M. (2002). Capitalism and Freedom. University
of Chicago Press.

Hofstede, G. (2001). Culture's Consequences: Comparing
Values, Behaviors, Institutions and Organizations Across
Nations. Publishing Company: Sage.

Jusoh, M.-N.-H, & Hadibarata, T. (2024). Bridging Theory
and Practice: The Role of Site Visits in Environmental
Engineering Learning. Acta Pedagogia Asiana, 3(1), 13—
22. https://doi.org/10.53623/apga.v3il.326.

Kotler, P., & Keller, K.-L. (2016). Marketing Management
(15th ed.). Publishing Company: Pearson.

Makovec D. (2018). The Teacher’s Role and Professional
Development. International Journal of Cognitive

Educatia 21 Journal, 28 (2024) Art. 23, Page | 214

Research in Science, Engineering and Education, 6 (2),

33-45. https://doi.org/10.5937/ijcrsee1802033M.
Pfeffer, J. (1998). The Human Equation: Building Profits

by Putting People First. Harvard Business School Press.
Samuelson, P.-A., & Nordhaus, W.-D. (2009). Economics

(19th ed.). Publishing Company: McGraw-Hill
Education.
Ventista, O.-M, & Brown, C. (2023). Teachers’

professional learning and its impact on students’ learning
outcomes: Findings from a systematic review. Social
Sciences & Humanities Open, 8(1).
https://doi.org/10.1016/j.ssah0.2023.100565.

Viking SSC Cluj-Napoca. (2024). Effective Written & Oral
Communication. Viking RAJA GROUP.

Viking SSC Cluj-Napoca. (2024). Effective
Communication in a Job Interview. STAR Method.
Viking RAJA GROUP.


https://doi.org/10.53623/apga.v3i1.326
https://doi.org/10.1016/j.ssaho.2023.100565

